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Damakta iz birakan bir deneyim, tasarimda kusursuz
bir uyum.

Kaffeelabor, kahveye tutkuyla yaklasan bir markadir.
Her fincanda deneyimi, her detayda estetigi 6n planda
tutar. Bu kurumsal kimlik rehberi, markamizin gérsel
ve iletisim dilini tanimlar; logo kullanimindan renk
paletine, tipografi kurallarindan baski standartlarina
kadar tim tasarim bilesenlerini tutarli bir butinltk
icinde sunar.

Amacimiz, Kaffeelaborun sofistike, yenilik¢i ve sicak
marka karakterini her temas noktasinda ayni titizlikle
yansitmak, — hedef  kitlemnizle  kurdugumuz — bagi
guclendirmektir.

Bu rehber, tim paydaslarimiz icin bir referans niteligi
tasir ve markamizin tutarl sekilde temsil edilmesini

saglar.

A flavor that leaves a mark, a flawless harmony in
design.

Kaffeelabor is a brand that approaches coffee with
passion. It prioritizes experience in every cup and
agesthetics in every detail. This corporate identity guide
defines our brands visual and communication
language, presenting all design components—from
logo usage to color palette, from typography rules to
printing standards—in a consistent and cohesive
manner.

Our goal is to reflect Kaffeelabor’s sophisticated,
innovative, and warm brand character with the same
precision at every point of contact, and to strengthen
the bond we have established with our target audience.

This guide serves as a reference for all our stakeholders
and ensures our brand is represented consistently.

Brand Guidelines © KAFFEELABOR - 2025



LOGO - LOGO

ORANLAR - RATIOS

GUVENLIK ALANI - SAFE ARFA

MINIMUM BOYUT - MINIMUM SIZE

RENK - COLOR

KURUMSAL YAZI KARAKTERI - CORPORATE TYPEFACE
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Boliim 1/ Section 1

kaffeelabor

01.KAFFEELABOR LOGOSU 01.KAFFEELABOR LOGO

Logo, marka durusunu gérsel ve anlamsal olarak ifade eden en énemli unsurdur Logo, marka- The logo is the most important element that visually and semantically expresses the brand's
nin kurumsal kimliginin énemli bir parcasidir ve degistirilemez bir 6gedir. Kurumsal kimlikle ilgili stance. It is a vital part of the brand’s corporate identity and is an irreplaceable asset. For all
tim bilgilere KAFFEELABOR Kurumsal lletisim biriminden ulasabilirsiniz. information related to the corporate identity, please contact the KAFFEELABOR Corporate

Communications Department.
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02.0RANLAR

Logo ve tipografi unsurlari birbirleriyle oranlari ve uzakliklari 6l¢tilere
dayanarak belirlenmistir ve bu 6lciimlerde herhangi bir
degisiklik yapilmamalidir.

2,5x

02.PROPORTIONS

The proportions and distances between the logo and typography
elements have been determined based on specific measurements,
and no changes should be made to these measurements.

8x

11 x

kaffeelabor”
|
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03. GUVENLIK ALANI 03.SAFETY AREA
Logo’yu cevreleyen acik alan, logo ile diger herhangi bir logo, The clear space surrounding the logo defines the minimum
desen, isaret veya gorselin kenari arasindaki minimum mesafeyi distance between the logo and any other logo, pattern, symbol,
tanimlar. Bu alan minimum gereksinimdir ve mumkdin oldugunca or visual element. This is the minimum requirement and should
maksimuma ¢ikarilmalidir. be maximized whenever possible.
Marka butianlagand korumak icin bu glivenlik alanina hicbir To maintain brand integrity, no graphic elements, photos, or text
grafik 6ge, fotograf veya metin yerlestirilmemelidir. should be placed within this safety area.
X X
A —A
X

kaffeelabor’
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04. MiNiMUM BOYUT 04.MINIMUM SIZE

Logo'nun minimum boyutu hicbir zaman 15 mm'den kiglik The minimum size of the logo should never be smaller than 15

olmamalidir. Okunabilirligi saglamak icin logo mdmkiin oldugu mm. To ensure readability, the logo should be as large as possible; there is no
kadar blytk olmalidir; maksimum boyut siniri yoktur. maximum size limit.

keffeelabor’ g kaffeelabor
Minimum Size Minimum Size

15 mm 42 px



05. RENK

Logo ve kurumsal kimliginin temel kullaniminda, belirli RGB
ve CMYK renk kodlariyla ifade edilen kurumsal renklere yer
verilmistir. Logonun kullaniminda, siyah, gri, metalik gri
(Gamds Yaldiz) ve metalik sari (altin yaldiz) disinda hi¢bir
renk kullanilmamalidir.

Boliim 1/ Section 1

05.COLOR

In the primary use of the logo and corporate identity, the corporate colors
are represented by specific RGB and CMYK color codes. For the logo, no
colors other than black, gray, metallic gray (silver foil), and metallic yellow
(gold foil) should be used.

|  Pantone | CMYK | RGB | WEB |

COATED

0,0,0,100 .0.0. 1d1d1b

WHITE 0,0,00 255.255.255 ffffff
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07.KURUMSAL YAZI KARAKTERI 07.CORPORATE TYPE

KAFFEELABOR kurumsal yazi karakteri Haas Neue Font Ailesi'dir.
Varsayilan olarak belirtilmedikce, baska bir font tercih edilmemelidir.

The corporate typeface for KAFFEELABOR is the Haas Neue Font Family.
Unless otherwise specified, no other font should be used.

Haas Neue Font Family

Haas Neue Font Family

abcdefghijklmno abcdefghijkimno
prstuvwyz prstuvwyz
ABCDEFGHIJKLMNO ABCDEFGHiJKLMNO
PRSTUVWYZ PRSTUVWYZ
123456789 123456789
abcdefghijkimno abcdefghijklmno
prstuvwyz prstuvwyz
ABCDEFGHIUKLMNO ABCDEFGHIJKLMNO
PRSTUVWYZ PRSTUVWYZ
123456789 123456789
abcdefghijklmno apcdefgnikimno
prstuvwyz orstuvwyz
ABCDEFGHIJKLMNO  ABCDEFGHIUKENVNO
PRSTUVWYZ PRSTUVWY/
123456789 123456789
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MARKANIN AMACI -PURPOSE OF THE BRAND
MARKANIN VIZYONU - VISION OF THE BRAND
MARKANIN DEGERLERI - VALUES OF THE BRAND
HEDEF KITLE - TARGET AUDIENCE

MARKA KONUMLANDIRMAS! - BRAND POSITIONING
MARKA KISILIGI - BRAND PERSONALITY

MARKA ARKETIPLERI - BRAND ARCHETYPES
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08. MARKANIN AMACI 08.BRAND PURPOSE

Kaffeelabor'un amaci; nitelikli kahveyi bilimsel titizlik ve estetik Kaffeelabor's purpose is to blend quality coffee with scientific precision and
anlayisla harmanlayarak, her fincanda kesif hissi sunmakir. agesthetic sensibility, delivering a sense of discovery in every cup.
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09. MARKANIN ViZYONU 09.BRAND VISION

Kaffeelabor, kahve deneyimini sadece bir icecekten dteye tasiyan, Kaffeelabor aims to become an inspiring lifestyle brand that elevates the
itham verici bir yasam tarzi markasi olmay: hedefler. coffee experience beyond just a beverage.
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10. MARKA DEGERLERI 10.BRAND VALUES

Kalite, 6zgunlik, tutku, strdardlebilirlik ve yenilikgilik. Quality, authenticity, passion, sustainability, and innovation.
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11. HEDEF KITLE 11.TARGET AUDIENCE

Kaffeelabor, kahve tutkusunu bir ritiele dondstiren, 6zgiin deneyim- Kaffeelabor targets individuals who transform coffee into a ritual, seek
ler arayan, estetik ve kaliteye 6nem veren bireyleri hedefler. unique experiences, and value aesthetics and quality.
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12. MARKA KONUMLANDIRMA 12.BRAND POSITIONING

Kaffeelabor;, modern kahve kiltirtnd bilimsel bir yaklasim ve Kaffeelabor is positioned as a premium brand that fuses modern coffee
tasarim estetigiyle birlestiren premium bir marka olarak konumlanir. culture with scientific approach and design aesthetics.
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13. MARKA ARKETiPLERI

Birincil arketip olan Bilge (The Sage), markanin kahveyi bilimsel
titizlikle ele alan, arastirma ve 6grenmeye dayali yapisini temsil eder.
Her fincan, kesfetmeye tesvik eden bir bilgi yolculugudur.

Ikincil arketip olan Yaratici (The Creator) ise markanin tasarima ve
sanatsal anlatima verdigi énemi yansitir. Kaffeelabor, ambalajindan
ic mimariye kadar her detayda ézglinliik, zarafet ve estetik ifade
sunar.

13.BRAND ARCHETYPES

The primary archetype, The Sage, reflects the brand’s scientific approach to
coffee—rooted in research, precision, and intellectual curiosity. Each cup
invites discovery and deeper understanding.

The secondary archetype, The Creator, embodies the brand's devotion to
design and artistic expression. From packaging to interior design, Kaffeelabor
showcases originality, elegance, and a refined creative vision.



LOGONUN FARKLI ZEMINLERDE KULLANIMI - USAGE OF THE LOGO ON DIFFERENT BACKGROUNDS
LOGONUN FOTOGRAF UZERINDE KULLANIMI - USAGE OF THE LOGO ON PHOTOGRAPHS

LOGO YANLIS KULLANIMLAR - INCORRECT USAGE OF THE LOGO

LOGONUN GORUNTU VE ZEMIN UZERINDE YANLIS KULLANIMLAR - INCORRECT USAGE OF THE LOGO ON IMAGES AND BACKGROUNDS
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15. LOGO’NUN FARKLI ZEMINLERDE KULLANIMI

Logo, kurumsal kimlikte yer alan renklerin kullanildig beyaz, agik
tonlu ve pastel zeminler tizerinde kullanimi asagida ki gibidir.

Tek renk baskili islerde veya zeminin beyaz veya siyah oldugu
durumlar haricinde, bu kurala mutlaka uyulmalidir.

this rule must be followed.

kaffeelabor’

F

& Kaffeelabor

h_

AN AT 7SS

& Kaffeelabor’
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15. THE USE OF THE LOGOTYPE ON VARIUS BACKGROUNDS

The logo , in which the colors of the corporate identity are
used. Its use on white, light-toned and pastel floors is as follows. Except
for single color printed works or where the background is white or black,

kaffeelabor®

kaffeelabor

kaffeelabor’
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16. LOGO'NUN FOTOGRAF UZERINDE KULLANIMI 16. USE OF THE LOGO ON THE PHOTO

Logo, fotografli bir zemin tizerinde kullanildiginda, When the logo is used on a photographic background,

zeminle en ylksek kontrasti olusturacak versiyonu tercih edilmelidir. The version that will create the highest contrast with the ground
Logo, zemin tzerinde okunakli olmadigi durumiarda should be preferred. Where the logo is not legible on the floor
siyah veya beyaz kullanilabilir. Available in black or white

| koifee labor”

-

s kaffeelabor®

3

kaffeelabor
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17. LOGO YANLIS KULLANIMLARI 17. MISUE OF THE LOGO
Logo, herhangi bir sebeple kesinlikle degistirilmemeli ve The logo should never be changed or deteriorated for any reason..
bozulmamalidir.

A kaffeelabor” o  kaffeclalper’

Q Farkli bir renk kullanilmamalidir. g Logonun i¢ci doldurulmamalidir.

oifeclabor’ L | keffeelabor

Q Renklerin yerleri degistirilmemelidir. @ Logo deforme edilmemelidir.

.
Z« kaffeelabor’ ‘id'htuw

Q Farkli Degrade verilmemelidir. Q Bulaniklastiriimamalidir.
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18. LOGO’NUN GORUNTU VE ZEMiN UZERINDE 18. MISUSE OF THE LOGO ON THE IMAGE AND THE FLOOR
YANLIS KULLANIMLARI

The examples below show insufficient contrast of the logo on the photos.
It shows the cases where it stays and loses its legibility. Like
applications should be avoided.

Asagida ki 6rnekler, fotograflar tizerinde logonun kontrastinin yetersiz
kaldigi ve okunakhiligini yitirdigi durumlari gostermektedir. Benzeri
uygulamalardan kacinilmalidir.

Brand Guidelines © KAFFEELABOR - 2025



KARTVIZIT / BUSINESS CARD

ANTETLI KAGIT / LETTERHEAD

CEPLI DOSYA / POCKET FOLDER

DIPLOMAT ZARF / DL ENVELOPE

KARTON CANTA / CARDBOARD BAG

PLASTIK KLASOR / PLASTIC FOLDER

TORBA ZARF / A4 ENVELOPE (ZARE YAZIM HATASI DUZELTILDI)
YAKA KARTI / NAME BADGE

GONDER BAYRAK / FLAGPOLE FLAG

KUPA BARDAK / MUG

TUTKALLI BLOKNOT / PADDED NOTEPAD

MASA BAYRAGI / DESK FLAG

E-POSTA IMZASI / E-MAIL SIGNATURE

METAL KALEM / METAL PEN

POLO YAKA T-SHIRT / POLO T-SHIRT

DEFTER / NOTEBOOK : :
ARAC GIYDIRME TASARIMI / VEHICLE WRAP DESIGN e ¥ s
ESPRESSO FINCANI / ESPRESSO CUP e Rl :

TURK KAHVESI FINCANI / TURKISH COFFEE CUP ' B (9) Iu m 4 / S e CZ—/ on 4
KARTON BARDAK / PAPER CUP Rt S o

SOGUK ICECEK BARDAG! / COLD DRINK CUP
DOYPACK / DOYPACK

ISLAK MENDIL / WET WIPE

KARTON KUTU / CARDBOARD BOX

KARGO POSETI / SHIPPING BAG
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Kartvizit

m =
kaffeelabor®

The Formula of Coffee.

kaffeelabor comir

kaffeelabor.comir

isim SOYisiM Boyut: 84 mm x 52 mm
GorevLnvan Kagit: 800 gr Cift Tarafli Kabartma Lakli
Font: Haas Neue

$
%
o

X info@kaffeelabor.com.tr
. +491782497470

Lorem Ipsum Dolor
Miinchen / Deutschland

_/
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Antetli Kagit

B G Remi Lorsrm psum Dolor The Formuia of Coffee.
L, 491752497470 Miinchen / Deutschland
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X info@kaffeelabor.com.tr
A, +491782497470

Lorem Ipsum Dolor
Miinchen / Deutschland

The Formula of Coffee.
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Antetli Kagit

Boyut: 210 mm x 297 mm
Baski Detay: 80 gr. 1.Hamur -
On 4 Renk Arka Yok

Font: Haas Neue
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Cepli Dosya

Kaffeelaborcomtr kaffeelaborcomtr

kaffeelabor’

Boyut: 220 mm x 310 mm
Baski Detay: 80 gr 1. Hamur
Font: Haas Neue
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Diplomat Zarf

& Kaffeelabor

Boyut: 105 mm x 240 mm
Baski Detay: 80 gr 1. Hamur
Font: Haas Neue

X info@kaffeelabor.com.tr Lorem Ipsum Dolor

. +491782497470 Miinchen / Deutschland The Formula of Coffee.
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Karton Canta
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Karton Canta

Boyut: 659 mm x 405 mm
Baski Detay: Kalin Gramaj
Font: Haas Neue

The Formula of Coffee.
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Plastik Klasor
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Plastik Klasor

~ Kkaffeelabor.comir kaffeelabor.comir

Boyut: 84 mm x 52 mm

Baski Detay: 800 gr Cift Tarafli
Kabartma Lakli

Font: Haas Neue

Brand Guidelines © KAFFEELABOR - 2025
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Torba Zarf
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Torba Zarf

Boyut: 240 mm x 320 mm
Baski Detay: :110 Gr. 1. Hamur
Font: Haas Neue

5 info@katfeelabor.comtr Lorem psum Dolor

{, +491782497470 Miinchen / Deutschland The Formula of Coffee.
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Yaka Karti
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Yaka Karti

kaffeelabor”

» isimSOYisiM
~_Goérev Unvani

—* Job Title Boyut: 86 mm x 54 mm

Baski Detay: 760 Mikron Plastik
Font: Haas Neue

B

kaffeelaborcomir The Formula of Coffee.
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Gonder Bayrak

| IKQFF@Q ICIbor'® Onerilen Bayrak Standardi yanda

gosterilmektedir
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Kupa Bardak

. . Boyut: 350 ml
KoLe keffeelabor A keffeelabor KULP Baski Detay: 4+0 Seramik Baski
o Font: Haas Neue

%/\.
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5 info@kaffeelabor.comir
R, +491782497470
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Tutkalli Bloknot

Boyut: 240 mm x 320 mm
Baski Detay: 110 Gr. 1. Hamur
Font: Haas Neue
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Masa Bayragi
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Masa Bayragi

kaffeelabor”

Boyut: 159 mm x 225 mm
Baski Detay: 160 Gr. Saten Kumas
Font: Haas Neue

Brand Guidelines © KAFFEELABOR - 2025
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Kalem & Mail Imzasi

kaffeelabor.comtr

D = = =
¥ IsimSOYISIM

Gorev Unvani

Job Title

X info@kaffeelabor.com.tr Lorem Ipsum Dolor

(. +491782497470 Miinchen / Deutschland

The Formula of Coffee. 0

LY
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T-Shirt

& kaffee lc:bor
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Aracg Giydirme
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Espresso Fincani
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Tark Kahvesi Fincani
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Karton Bardak
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Karton Bardak

T m :
kaffeelabor kaffeelabor

Onerilen Karton Bardak Standardi

" m B yanda gosterilmektedir.
& kaffeelabor” &Maffeelqbor@

o .
. TheFormuaof Cotd —— e Formuiacf Cofes.
. .
<
N
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Soguk Icecek Bardagi
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Karton Bardak
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Doypack

Salvador Santa Rita Honey

i Santadna | ALTITUDE : 1706m
1 Honey HARVEST : 1920

: Bourbon | ROAST DATE: L -

PROFILE : Plum, Blackberry, Berry, Jam, Vanila

, ) i - . = : _— v
--u.u.\\sgr | ; -_—re
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% | kaffeclabor

3

~An

Santa Ana | ALTITUDE

: Honey HARVEST

VARIETAL

l_.n.m :
TASTE PROFILE . Pumn Blackberry, Barry, Jam, Vanila

___El Salvador Santa Rita

REGION
PROCESS
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Islak Mendil
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Islak Mendil

w w
koffeelabor keffeelabor

Onerilen Islak Mendil Standardi
yanda gosterilmektedir.
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Kutu
c o FEEE B EANS
& | offeelabor
-

400 o
Al A (@ \ TheFormula of Coffee. I[][]Ugr |
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Karton Kutu

I B R T B L o
i ! i i
i H1GH QUALITY : i H1GH QUALITY :
: COFFEE BEANS | : COFFEE BEANS |
\ | | i
: | | |
i n i : i
! A kaffeelabor’ i ! A\kcffeelqbor@ i
; D : ]
H H i

Onerilen Kutu Standardi
T 000gr 2 ——— D yanda gosterilmektedir.
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Kargo Poseti
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Kargo Poseti
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kaffeelabor’

Onerilen Kargo Poseti Standardi
yanda gosterilmektedir.

comir

kaffeelabor.

6]
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soruve =
Gorusleriniz icin;

Bu kurumsal kimlik kilavuzu, Kaffeelabor markasinin
iletisimde tutarlilik saglamasi amaciyla hazirlanmistir.
Kimlik uygulamalariyla ilgili her tirld soru, 6neri ya da

destek talepleriniz icin litfen GZ2BRAND ile iletisime
geciniz.

¥ E-posta: info@g2brand.com
& Web: www.g2brand.com
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